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Low Inventory Driving Prices
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Existing Home Sales



We Are Short by 5-6 Million Homes
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2019 Home Buyer and Seller Generational Trends Report



Rise in Household Income Successful Buyers
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Profile of Home Buyers and Sellers
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First-time Buyers: Skipping the Ring
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Profile of Home Buyers and Sellers



Median Age of Home Buyers
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Buyers Skipping the Baby
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Profile of Home Buyers and Sellers



Babies With 4 Legs

89% would not give up pet Important: 85% large enough 20% unmarried couples pick
due to housing home neighborhood for pet
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Animal House: Remodeling Impact




MANY COUPLES ARE MOVING BACK TO MOTHER TO SOLVE THE HOUSING

PRODLEM,~NEWS NOTE.

f mothet in- law wed offen jest;
But to her we now make ouy request,
Like the prodigal son of biblical lore,

We penitents wish to return once more.

From the landlords grasp we fiy infear:

TJothe motherinlaw whomwe nowhold deat:
Caw Q\%\Qo
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‘B nardotrealtor - Following

nardotrealtor #TBT - Apparently there have
always been boomerang kids. (National Real
Estate Journal, June 21, 1920)
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4. Student Debt is Crushing Finances
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How Can Responsible Millennials Save?
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Student I oan Debt and Housing Report



Student Debt Delays Home Buying AND Selling

83% say

student debt

reason
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28% can’t sell
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Student I oan Debt and Housing Report

3 yr delay
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Downpayment Knowledge Gap

Wrong idea: 87% non-
ownersneed 10%or  Reality: Typical for

MORE first-time buyers
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Aspiring Home Buyers, 2017, Profile of Home Buyers and Sellers
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One-Third of First-Time Buyers Used Downpayment Help
From Friends & Family
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First-Time Buyer: Prior Living Arrangement
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1 in 6 Gen Xers=Multi-Gen Home
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65% members cited a portion of buyers expect

homes to look like TV shows
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71% members cited a portion of buyers are
disappointed real homes don’t look like TV shows
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60% members cited a portion of buyers
consult family for advice
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Profile of Home Staging
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Staging: brings buyers, help visual as own, sells faster,
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Actual Tenure in Home is Elevated:
Median Years
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Profile of Home Buyers and Sellers
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Commercial Inventory Changes

DEMAND HAS INCREASED FOR WAREHOUSES

DEMAND HAS INCREASED FOR LAND

DEMAND HAS INCREASED FOR STOREFRONTS
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Source: Marijuana and Real Estate: A Budding Issue, National Association of REALTORS®



Res Leasing: 1/3 seen addendums,
1/5 smell & 1/10 moisture an issue
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Outside of Real Estate Wonks...

Only 5% of U.S.
households have

heard of iBuyers 8 in 10 would not
consider using
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Buyer Use of Agents
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Agent-Assisted Sales All-Time High
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Apple Pie, Baseball, Homeownership

81n 10 want
to own In
the future
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Housing Opportunities and Market Experience (HOME)



THE ECONOMIC IMPACT
OF ATYPICAL HOME SALE

In Virginia
The real estate industry accounted for $97.6 billion or 18.3% of the gross state product in 2018.

TOTAL ECONOMIC IMPACT

$94,830

Income generated from Expenditures related Multiplier of housing New home construction
real estate industries to home purchase related expenditures W ruct
$26,577 $4,243 $14,794 $49,217
28.0% + 4.5% 15.6% 51.9%
of total impact of total impact of total impact of total impact
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State by State Economic Impact of Housing



Free Resources—Find Reports and Follow Us

n facebook.com/narresearchgroup
v | @NAR_Research and @Jessicalautz
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